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USPS 4th Quarter Begins with Continued  
Service Performance Improvements 

 
 

The U.S. Postal Service reported initial fourth-quarter service delivery performance data that showed 
continued improvement from the third quarter across all First-Class, Marketing  
and Periodical mail categories.  
 
Fourth quarter service performance for July 1 through July 9 included: 

• First-Class Mail: Delivered 90.6 percent of First-Class Mail on time against the USPS service 
standard, an improvement of more than 3 percentage points from the third quarter.  

• Marketing Mail: Delivered 91.6 percent of Marketing Mail on time against the USPS service 
standard, consistent with third quarter performance. 

• Periodicals: Delivered 84.7 percent of Periodicals on time against the USPS service standard, an 
improvement of more than 5 percentage points from the third quarter. 

Delivering for America, the Postal Service’s 10-year plan for financial sustainability and service 
excellence seeks to meet or exceed its goal of 95 percent on time service performance against delivery 
standards across all mail and shipping product classes as all elements of the plan are implemented.  

The Postal Service’s recent service delivery improvements have been, in part, the result of a strategic 
shift to more ground deliveries, decreasing the agency’s reliance on the limited cargo capacities of third-
party air carriers.  

The Postal Service is preparing for the higher delivery demands of the 2021 holiday peak season through 
increased hiring of delivery and plant personnel, the leasing of millions of additional square feet of 
sortation facilities, and the installation of new processing equipment to accommodate higher volumes 
and customers’ evolving mail and package delivery needs. 

The Postal Service also said it anticipates a slight decline in service performance for the period of July 10 
to July 17, reflecting the seasonal effects associated with periods following the Independence Day 
federal holiday. Service performance is expected to remain above third quarter levels.  

Service performance is defined by the Postal Service from acceptance of a mailpiece into our system 
through delivery, measured against published service standards.  

https://gcc02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fabout.usps.com%2Fwhat%2Fstrategic-plans%2Fdelivering-for-america%2F&data=04%7C01%7CDeneen.Taylor%40usps.gov%7C7a2ddbbccf4e41cf543808d947bff43d%7Cf9aa5788eb334a498ad076101910cac3%7C0%7C0%7C637619712032747507%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C1000&sdata=daToSJ83ngxSh7O8TaADyfewo4kIa4pB6fHPfNUzq1I%3D&reserved=0


 

 
 

 ###  
  

  
Please visit us on the USPS Industry Outreach/ USPS Corporate Affairs website.  

Thank you for your support of the United States Postal Service.    
Industry Engagement & Outreach/USPS Marketing  

  
To subscribe or unsubscribe to Industry Alerts, please hit reply and send us your request. Or mail your request to:  

Attn: Industry Engagement & Outreach  
475 L’Enfant Plaza, RM 4411  

Washington DC 20260  
   

Privacy Notice: For information regarding our privacy policies, visit www.usps.com/privacypolicy  
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https://gcc02.safelinks.protection.outlook.com/?url=https%3A%2F%2Furldefense.proofpoint.com%2Fv2%2Furl%3Fu%3Dhttp-3A__www.usps.com_privacypolicy%26d%3DDwMF-g%26c%3DfpIeS8RwmHkY2r_dFRL5tQ%26r%3D2wbtep6Lt3z_3QsnRw8YRA%26m%3DoEnXOsNb7Teu3euQ2E_c-vM79O_1kmu84EcHiSvGPNo%26s%3DaH_nPp1kFKiGKBQdgakGNKJnSu0J9buu47HBl9-4Irk%26e%3D&data=04%7C01%7CDeneen.Taylor%40usps.gov%7C9b1ad0d9d63f4e137fb708d919353d50%7Cf9aa5788eb334a498ad076101910cac3%7C0%7C0%7C637568538718353326%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C1000&sdata=qR4NylrVKJK1C5gacPkG6uwW8NBV0Iw660%2FA38p7Dx4%3D&reserved=0

